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Cooperative Month: Choptank will pay out
$1 million in capital credits to members

The Board of Directors of Choptank Electric
Cooperative has announced that $1 million dollars in
capital credits will be returned to Choptank Electric
members during October, which is National Co-op
Month.

“This is part of doing regular business for coopera-
tives,” said Fred Hubbard, Choptank’s president and
CEO. “What most people call ‘margins’ above expens-
es, the cooperative World calls ‘capital credits.’ Our

of the busmess ” said Mr. Hubbard. “As a cooperative,

board of directors decides on an annual basis whether
Choptank can afford to give back those margins.”

In order to distribute funds as capital credits, any
revenue collected by the co-op that is not needed to
cover the cost of providing service is accounted for
and allocated back to the members based on the
amount of electricity they paid for during the year.

“Choptank Electric makes every member an owner

Choptank is here to provide a
service, not to make a profit or
margin. One of the seven cooper-
ative principles is the allocation
of any margins earned by the co-
op to its member-owners. It is
our philosophy that any time we
can afford to give back, we will
do so.”

Of the $1 million to be
returned, 50 percent will be paid
| to long-time members — those
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7 who have capital credits owed

076857 them from 1985. The other 50
percent will be paid to members
who have been allocated capital
| credits from 1986 through 2007.
This will be split according to
the member’s percentage of the
total remaining allocation.

Members who are to receive
$50 or more will be mailed
checks in late October. Those
members who will receive less

The co-op management team displays a symbolic capital credits check. - S
From left: Bob Behlke, VP, consumer affairs; Mike Wheatley, Sr. VP, corporate Credited to the electric bill they
services, Lee Turner, VP, distribution services, Fred Hubbard, CEO.

than $50 will have that amount

receive in November.

Members get ‘Connections’ this month

There’s no time better than Cooperative Month to
demonstrate the co-op advantage. The Co-op
Connections® card which is being mailed to all
Choptank members
this month offers
valuable discounts
from participating
businesses, includ-
ing 10% to 60%
savings on most
prescriptions at over
55,000 independent

Co-op Connections’ Card

‘& optank Electric
A Toschanme Lnergy” Coopesative tg‘:

pharmacies and national chains.
Choptank Electric and many other Touchstone
Energy cooperatives implemented this program to bet-
ter serve members nationwide. All active co-op mem-
bers will receive a free Co-op Connections card and
two key fobs for use at participating local and national

businesses. 95385001

Participating businesses will display window
signs and are posted at www.choptankelectric.coop.
A list of participating businesses can be found on
page 3 of this Live Wire. More businesses will be
listed in the Live Wire as they join.

Participating pharmacies and the discount pre-
scription price can be found at
www.rxpricequotes.com. There is also a mail order
pharmacy component to the program with guaranteed
lowest pricing on maintenance medications.

There is no charge to members or to businesses
who participate at any time.

Businesses decide how much of a discount they
will offer. Members will present their card each time
they make a purchase or fill a prescription, but they
don’t leave the card with the business. It’s not like a
coupon; it’s a card that continues to help our mem-
bers get more discounts each and every time.
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“Stralght Talk” — Why public policy matters

By Bob Behlke
Vice President, Consumer Affairs

More than 70 years ago, a
fledgling network of locally
controlled, member-owned,
not-for-profit utilities tackled
the massive task of bringing
safe, reliable, and affordable
electric service to America’s
vast rural heartland. After
meeting that initial challenge, electric co-ops
have continued to expand operations, and
now serve more than 40 million consumers
in 47 states.

A new challenge, as daunting as any
faced since those early days, is putting elec-
tric co-ops to the test. Between now and
2030, consumer demand for electricity is
expected to increase by 30 percent. To meet
that, our nation must add about 264,000 MW
in power plant capacity. Road blocks - some
out of our control, some not - are delaying
this required boom in generation construc-
tion.

Economic growth around the world has
produced record orders for basic construction
materials such as steel, cement and crushed
stone. As a result, the average cost of build-
ing coal and nuclear power plants here at
home has increased by 27 percent over the
past year, and is up a full 130 percent from

Now a second factor, the need to develop
climate change policy, has slowed desperate-
ly needed power plant construction even fur-
ther. With uncertainty about potential costs
of climate change policy,
many lenders see the need-
ed plants as too risky. Of
151 new coal plants
announced since 2002, only 15 have been
built - generation and transmission co-ops
have full or partial ownership in six of them.

Issues preventing development of coal
and nuclear power facilities are forcing
power suppliers to use fuels such as natural
gas, which is subject to wide swings in price,
to generate electricity. Coal, once an inex-
pensive fuel, has recently shot up in cost as
well. The impact of these mounting fuel
issues is being compounded across the coun-
try as dramatic electric rate hikes are
announced, driven by steady cost increases.

The economic effect of climate change
policy has yet to be seen. Electric co-ops are
fighting to protect our members; fighting to
minimize the cost impact of legislation cur-
rently being discussed by lawmakers — legis-
lation that could otherwise go wrong for con-
sumers, and go wrong for the country.

As your provider of safe, affordable, and
reliable electric service, Choptank Electric is

Our Energy, Our Future
A Dialogue With America

Act now to meet our energy challenges

We face a huge energy challenge in the U.S. Pressure is on Congress to do something
about climate change, but this is only one part of the energy crisis ahead for all of us. The
call to curb emission of greenhouse gases comes as demand for electricity is growing and
the country faces a shortage in the amount of electricity available. More demand, less
power and more regulations will mean electricity costs will escalate for everyone.

Our electric cooperative members will be affected by any federal action and we need
you to begin a dialogue with your members of Congress about America’s energy future.
Productive dialogue with your legislators will help make them aware of the crisis we face.

Go to www.ourenergy.coop or send in the coupon below and we will forward your mes-
sage. Additional information is on our website.

I would like to participate in the national conversation on energy production, research and
technology, and affordability. At the appropriate times during the next year, please send, on
my behalf, three electronic messages regarding these topics to my member of Congress.

NOTE: We cannot forward your request to Congress unless all of the following blanks are completed.

Name

Address

Email address

City, State,Zip

Send coupon to: Choptank Electric Co-op, Attn: Bob Behlke, PO Box 430, Denton MD 21629

What’s Your Number?

There are 2 hidden co-op account numbers in this month’s issue.

If you find your account in this issue, send your name,
address, account and phone number to: Anne Whaples, Watt’s Your Number?, Choptank
Electric, P.O. Box 430, Denton MD 21629 or annew@choptankelectric.coop.

a champion of the right policy, which meets
its climate change goals while keeping bills
affordable. What has been described as a
perfect storm—the clash of growing demand,
skyrocketing power plant construction and
fuel costs, and climate change policy con-
straints - has hit home. It is no longer a far-
away problem reserved for backroom discus-
sions in Washington, D.C., or state capitals.
110602

Electric cooperatives across the country
have launched a grassroots campaign called
“Our Energy, Our Future: A Dialogue With
America” to ensure your voice gets heard.
This campaign seeks to engage elected offi-
cials on critical energy questions, such as
how to balance growing electricity needs and
environmental goals, and how much of all
this will affect electric bills.

Please visit www.ourenergy.coop to join
this important conversation. Let lawmakers
know that what actions they take regarding
our energy challenges will carry enormous
consequences for the folks back home. It is
time to make our voices heard.

Waterfowl Festival
benefits conservation
and area wildlife

The 38th annual Waterfowl Festival will
be held in Easton Nov. 14, 15 and 16. The
nonprofit’s proceeds have funded more than
$5 million in conservation and environmen-
tal education, restoring and enhancing
Chesapeake Bay wildlife habitat. Choptank
Electric is a corporate sponsor of the event.

There are more than a dozen venues for
galleries, vendors and activities, with shut-
tle buses available for visitors.

Features include goose and duck callers
in world championship competitions, and
retriever demonstrations. Visitors can enter
their dogs in the DockDogs© competition
for dogs of all breeds.

The Festival has a number of kids’
activities including a fishing derby, raptor
flight demonstrations, live wildlife displays,
and carving and painting in art activities.

The Masters Gallery spotlights elite
wildlife painters and sculptors, such as this
year’s Featured Artist, worldchampion
wood sculptor John T. Sharp. Visitors can
watch carvers, painters and sculptors in
action at the Artists Gallery & Workshop,
and meet artists at a half dozen festival art
venues.

Food and music are featured at various
locations downtown. A new fund-raiser for
the Waterfowl Festival is the “WFF
Advantage Card” that offers discounts at 12
Easton-based retail establishments. The full
sale price of the $20 card goes to benefit
the WFF. Cards are usable through 2009.

For more information, visit

www.waterfowlfestival.org,
or call 410-822-4567.




